
Canada Market Profile
This summary provides the most up-to-date data available on Canada as it relates to their people and economy,

travel related motivations and planning behavior and Canadian visitor profile specific to Arizona.
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GENERAL COUNTRY PROFILE
POPULATION:

37.7 million

EXPORTS:
$423.5 billion

UNEMPLOYMENT RATE:
6.3%

EXCHANGE RATES (CAD PER USD):

1.308

INFLATION RATE:
1.6%

GROSS DOMESTIC PRODUCT (GDP):

$1.77 trillion (3% annual growth rate)
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Party Size of Immediate Travel Party

2 people

1 person

3 people

..............................................................................................

.............................................................................................21%
58%
7%

4+

.............................................................................................

14%

Concerns of crime19%
Work/job requirements14%

.............................................................................................

.............................................................................................

2013 2014 2015 2016 2017 2018 2019

0

250k

500k

750k

1 000k

CANADIAN VISITATION TO ARIZONA

963,600

850,200 .............................................................................................

Visitor Characteristics

10 Median Nights in U.S.

Median Nights in U.S.18
Visitation Volume to Arizona

.............................................................................................

2.3 persons Average Party Size
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Visa Credit Card Travel Spending

Q1: 44%
Q2: 19%
Q3: 9%
Q4: 28%

Compiled by the Arizona Office of Tourism Research Division

By Quarter

By Arizona Region

Northern: 3%
Phoenix & Central: 72%
West Coast: 13%
Tucson & Southern: 7%
North Central: 4%
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Atlantic Canada
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Canadian Visa Card Spending ranked #1 in 2019 with 41%
of total International Travel Spending in Arizona.
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Arrivals

459,044
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